












   
 

 
 
 
 
brand positioning: What does the brand stand for? What is the positioning statement? 
 
 
 
 
brand personality: Describe it; passionate, leadership, youthful, lighthearted, etc. 
 
 
 
creative purpose/objective: What is the purpose of the creative? Use this space to set specific goals for your project.  
 
 
 
 
target audience: describe the group for whom the creative is intended. 
 
 
 

demographics age, sex, income, marital status, etc.        psychographics state of mind, beliefs, reasoning, etc.         affinities interests, associations, etc. 
 

 
 
 
 
 

key product benefit: The best, most reliable, safest, easiest to use, newest technology, etc.
 
 
 
 
reasons to buy/use: Why does the user need this? What are the one or two things the customer needs/wants that this project satisfies? 
 
 
 

key communication: what is the single most important message you need to convey? What is the secondary message? 
 
 
 

creative tone: Energetic, approachable, lighthearted, etc. 
 
 
 

Intended reaction: “I didn’t realize that. I want to learn more. How can I get it?” etc. 
 
 

mandatory elements: Include all “must have’s”. 
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Established, trusted, approachable, results-driven, caring about clients, not flashy or high-profile advertising, strong reputation, strong 
community standing 
 

Clients  
 
Other firms 
 
Boston Legal Community at large 

EBE has a proven track record of results for clients, one of the most established firms in Boston, years of experience, no hype, just good 
work and good advice. 

Same as above (some of these questions apply more to consumer sites) 

Any beyond content and attorney images? 

Establish EBE as an established, trusted pillar of the Boston legal community, respected by other firms and trusted by past and present 
clients. 

Inquisitive, directed, possibly skeptical, 
overwhelmed? 
Competitive, inquisitive, curious 
 
Inquisitive, information-seeking, curious 

Get best return, no hassle, being cared for 
 
Get info 
 
 

Established, approachable, trustworthy, a sense of history, traditional but with a polished (perhaps modern) edge, current 

EBE is the best, they’ve been around longer than most, and I want to work with them. 

Same again - EBE gets results for our clients and have for years. Experience and results are all the advertising we need. 
 

Experience, honesty, integrity, professionalism, history - RESULTS 

Matt Laurence EBElaw.com site redesign 
1-18-09 

Clients (pretty much everyone), other firms, the Boston legal community at large 


























